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A FUTURE OF POSITIONING FM

Volatility Uncertainty Complexity Ambiguity
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ActivitiesInput Outcome

Aim: 
Redefining the 
position of FM

Scope:
FM as a profession

FM as resource 
management

FM as enabling 
discipline

Methods
Series of connected 

research 
programmes

Comparative case 
studies

Outcomes:
FM as an 

enabler of 
change

Added value of 
FM and value 
added by FM

Focus in cooperation:

In-house FM, HRM, 
ICT and Accountancy
Between demand and 

suppliers
Suppliers among each 

other
Working together

as enabler 
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